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Original Logo

Brand Refresh (2021)

When I started at SecureNet, we had no marketing to 
speak of. The logo was designed in Microsoft Word (not 
sure how), and there was only one flier with pricing, but 
no other information. There was no Facebook page or 
any kind of social media.

In 2021, I began the arduous task of updating the brand 
identity and creating marketing materials, in between 
helping with operations of the company. SecureNet 
began in 2015, but we didn’t launch our network 
publicly until mid 2021.

Since 2021, I have worked to elevate SecureNet’s brand 
awareness and aggressively expand our market share, in 
addition to my operational and financial duties. We are 
now approaching 2,500 customers between 3 cities and 
are about to expand into Virginia.

My Time At SecureNet



Our First Residential Postcard (2021-2022)



Our First Business Postcard (2021-2022)









Dunbar, WV Launch (2024)

In 2024, we launched the 
Dunbar, WV market with a 
launch event at City Hall, along 
with Facebook engagements, 
radio ads, radio remote, and a TV 
giveaway.



SecureNet Summer School (2024)

As streaming has become more 
ubiquitous, we launched an 
initiative in 2024 to educate our 
older demographic about the 
new “normal.” Using Davey the 
Deco, we set up the SecureNet 
Summer School, a free class 
given throughout the summer 
that teaches current and 
potential customers about the 
benefits of streaming, how to do 
it, and how to save money. This 
includes giveaways and 
streaming credits. We will be 
doing it again this year.



Crisis Management - Outages

As an ISP, we are a quasi-utility, so we 
frequently must keep customers updated 
on service outages, storms, damage, etc. 
This is probably the most important part 
the communications portion of this job.



Assorted Social Media Selections (1)



Assorted Social Media Selections (2)



Assorted Social Media Selections (3)



Assorted Social Media Selections (4)



Assorted Social Media Selections (5)



Halloween Pricing Launch (2023)



Halloween Pricing Launch - Reveal

In the Fall of 2022, we decided to 
raise our speeds, but not raise our 
prices. This was a bit of a mouthful, 
explanation-wise, but it paid off. We 
were able to keep these prices for a 
couple of years until a price 
increase in Fall 2024.



Fiber Town

In 2024, I created “Fiber 
Town,”  anthropomorphic 
and cartoon versions of our 
own equipment and CEO. 
In late 2024, “Davey the 
Deco” caught the attention 
of TP-Link, who are 
interested in potentially 
expanding on the idea in 
the future. Davey is used for 
internal communications 
as well as external.





Current Work (2025)

I am currently launching our Summer campaign, introducing 
streaming bundles at part of our service offerings. This includes 
a full social media push, radio, events, and even custom bottled 
water.
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